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Your Mobility Partner

Digital Course

EMPOWERING EDUCATION THROUGH
STRATEGIC DIGITAL MARKETING



Course Overview
In the rapidly evolving landscape of education, the effective use of digital
marketing has become indispensable for schools to reach and engage with
their target audiences. This 5-day intensive training course is designed for
educational staff who are eager to enhance their digital marketing skills and
leverage modern strategies to promote their institutions effectively.

Course Objectives
Gain a comprehensive understanding of digital marketing concepts and its
relevance in the education sector.
Explore various digital marketing channels and strategies tailored to the
unique needs of educational institutions.
Gain a comprehensive understanding of digital marketing concepts and its
relevance in the education sector.
Explore various digital marketing channels and strategies tailored to the
unique needs of educational institutions.
Acquire skills to create compelling and relevant content, including blogs
and newsletters, to engage the school community.
Develop a personalized digital marketing plan for your school,
incorporating strategies learned throughout the course.

Learning Outcomes
Participants will gain a comprehensive understanding of digital marketing
concepts and their relevance in the education sector. The course will explore
various digital marketing channels and strategies specifically tailored to the
unique needs of educational institutions. Additionally, participants will acquire
skills to create compelling and relevant content, including blogs and
newsletters, to engage the school community effectively. The course will
culminate in participants developing a personalized digital marketing plan for
their school, incorporating the strategies learned throughout the program.



Duration: 5-Day Course

Language:English

Certificate: A Certificate of Attendance will be awarded to participants who attend
minimum of 80% of the course.

Schedule: The time of classes, whether in the morning or afternoon is dertemined
by the provider. The schedule may vary considerably based on participants’
preferences and the trainer’s discretion regarding any modifications.

Other Services: 
We handle everything from accommodation to cultural visits and transfers. 
Contact us to learn how we can assist you with your travel logistics.

Mobility Friends offers various services for you.

Price:
subsidy within the Erasmus+ initiative. This is a 5-day training course in which
Mobility Friends imposes a fee of 350€ per attendee, in courses located in the
cities of the Continent and Madeira island. The fee for Azores island is 480€
per attendee. The price includes the training course and a coffee break.

For groups of 5 or more people, please contact us for pricing details.

All expenses can be covered through a Knowledge Acquisition (KA)



PLANNER
DAY 1 Def in i t i on  and  s cope  o f  d ig i t a l  marke t ing .

Impor tance  o f  d ig i t a l  marke t ing  i n  the  educa t ion  sec to r .
Key  d ig i t a l  marke t ing  channe l s .
D ig i t a l  Market ing  S t ra teg ies .
Overv iew o f  va r ious  d ig i t a l  marke t ing  s t ra teg ies .
Ta i l o r i ng  s t ra teg ies  fo r  educa t iona l  i n s t i tu t ions .
Case  s tud ies  o f  succes s fu l  d ig i t a l  marke t ing  campa igns  i n
the  educa t ion  sec to r .

DAY 2 Creat ing  a  Schoo l  Webs i te .
Impor tance  o f  a  s choo l  webs i te .
E lements  o f  an  e f fec t i ve  s choo l  webs i te .
D IY  too l s  and  p la t fo rms  fo r  webs i te  c rea t ion .
Soc i a l  Med ia  fo r  Schoo l s .
Overv iew o f  popu la r  soc i a l  med ia  p l a t fo rms .
Deve lop ing  a  soc i a l  med ia  s t ra tegy  fo r  s choo l s .
T ips  fo r  manag ing  soc i a l  med ia  account s  e f fec t i ve l y .

DAY 3 Impor tance  o f  Content  Market ing .
Unders tand ing  the  ro le  o f  content  i n  d ig i t a l  marke t ing .
Crea t ing  compe l l i ng  content  fo r  s choo l s .
I n co rpora t i ng  s to ry te l l i ng  i n  educa t iona l  content .
B logg ing  and  News le t te r s .
Se t t i ng  up  a  s choo l  b log .
Wr i t i ng  engag ing  content  fo r  news le t te r s .
Ema i l  marke t ing  s t ra teg ies  fo r  s choo l s .

*Please note that program content may be subject to change based on input from our trainers.

DAY 4 I n t roduc t ion  to  On l i ne  Adver t i s i ng .
Overv iew o f  on l i ne  adver t i s i ng  opt ions .
Goog le  Ads  fo r  s choo l s .
Soc i a l  med ia  adver t i s i ng  s t ra teg ies .
Budget ing  and  Measurement .
Se t t i ng  adver t i s i ng  budgets  fo r  s choo l s .
T rack ing  and  measur ing  the  success  o f  on l i ne  adver t i s i ng
campa igns .
Ad jus t i ng  s t ra teg ies  based  on  ana l y t i c s .

DAY 5 Prac t i ca l  exe rc i ses  on  c rea t i ng  content ,  manag ing  soc i a l
med ia ,  and  runn ing  on l i ne  ads .
Ac t ion  P l ann ing .
Deve lop ing  a  per sona l i zed  d ig i t a l  marke t ing  p l an  fo r  each
par t i c ipant .
Goa l  se t t i ng  and  imp lementa t ion  s t ra teg ies .
Resources  and  too l s  fo r  ongo ing  l ea rn ing .
Pa r t i c ipant s  p resent  the i r  d ig i t a l  marke t ing  p l ans .
Feedback  and  eva lua t ion  cour se .



Talk with Us
We are waiting for You

App ly  Now

www.mob i l i t y f r i ends .o rg

+351  253  144  226

Mob i l i t yF r i ends

Mob i l i t y  F r i ends
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t r a in ingcour ses@mob i l i t y f r i ends .o rg

https://mobilityfriends.org/training_courses/empowering-education-through-strategic-digital-marketing/
http://www.mobilityfriends.org/
https://www.facebook.com/mobilityfriends
https://www.linkedin.com/company/intercultural-association-mobility-friends/about/
https://www.instagram.com/mobilityfriendsofficial/

